
NOTES FOR AUTHORS 
 

 
The journal is primarily aimed at publishing scientific papers which are subject to double-blind 

reviews and categorized as follows: original scientific papers, preliminary communications and 

reviews. Conference papers, technical papers, case studies and book reviews will also be 

published. The editors reserve the right to return improperly formatted manuscripts to the 

authors, without double blind review. 

Tourism and Hospitality Management uses ScholarOne to peer review manuscript submissions. 

Editorial Office can be contacted electronically via e-mail thm@fthm.hr. 

Manuscripts submitted to the journal should be original contributions and should not be under 

consideration for any other publication at the same time. Authors need to ensure that all of them 

contributed to the scientific results and findings in the sufficient extent to be regarded as a co-

authorship. Guest authorship without the actual involvement of the co-author and Ghost 
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